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Hyundai Motor receives "Auto Trophy 2018" as most innovative brand

· Editors of German car magazine “Auto Zeitung” award Hyundai Motor as "Most Innovative Brand"
· Jury recognizes Hyundai’s technology leadership and wide range of models with alternative powertrains
· Hyundai is the first brand to offer hybrid, plug-in hybrid, electric and fuel cell vehicles to its customers

November 30, 2018 – Hyundai Motor has received another coveted award: for the renowned "Auto Trophy 2018", the editors of German car magazine Auto Zeitung chose Hyundai as "Most Innovative Brand". The prestigious award underlines the brand's ambition to become a leader in future mobility and to offer a wide range of environmentally friendly vehicles.
"The Korean brand builds everything from sporty compacts to plug-in hybrids, electric vehicles or the NEXO fuel cell car," writes Volker Koerdt, editor-in-chief of Auto Zeitung, on the Hyundai technology lead in its preface to the November 28, 2018 issue.
"Hyundai is already leading in future mobility and still the only manufacturer to offer all major alternative powertrains in serial production. Our progressive spirit is also reflected in our global sustainability strategy to launch 18 new eco models by 2025, including eight hybrid, four plug-in hybrids, five electric vehicles and one fuel-cell electric vehicle," says Andreas-Christoph Hofmann, Vice President Marketing & Product at Hyundai Motor HQ. “We are pleased about Auto Zeitung appreciating our strategy and success by naming us most innovative brand.”
The Hyundai IONIQ, launched in 2016, is the world’s first car with three electrified powertrains in one body type - Hybrid, Plug-in and Electric – making eco mobility accessible for everyone. Earlier this year, Hyundai expanded its alternative powertrain line-up with the All-New Kona Electric – the world’s first fully-electric subcompact SUV. 
Hyundai has been researching in the area of fuel cells since 1998 and has been a significant driver in developing this technology ever since. In 2013, Hyundai launched the world's first mass-produced fuel cell vehicle, the ix35 Fuel Cell. In 2018, Hyundai introduced NEXO, its second generation fuel cell electric vehicle entering serial production. Next to its impressive driving range of 666km (under WLTP testing), NEXO (hydrogen consumption in kg/ 100 km: city 0.77, out-of-town 0.87, combined 0.84) offers the most advanced technology on the market with autonomous driving capabilities, smart advanced driver assistance systems and strongest powertrains in the segment. In October 2018 Hyundai presented another milestone for its leadership in fuel cell technology with the Fuel Cell electric truck, to be launched in 2019. 
By providing over 70 per cent of all fuel cell cars driving in Europe, Hyundai is already market leader in fuel cell technology. However, the company’s commitment to hydrogen-powered electric vehicles goes beyond development and sales. Hyundai is dedicated to support the expansion of hydrogen infrastructure as well as promoting fuel cell technology as a real alternative to internal combustion engines. This dedication is reflected in various partnerships, including for instance the Hydrogen Council, the Clean Energy Partnership (CEP), the Icelandic H2ME initiative, and as an associated partner of H2 Mobility.
In June 2018, Hyundai Motor Group and AUDI AG announced they have entered into a multi-year patent cross-licensing agreement, covering a broad range of fuel cell electric vehicle (FCEV) components and technologies. Under the partnership, Hyundai and AUDI AG will make joint efforts in developing FCEVs, to lead the automotive industry to a more sustainable future.
During the ‘IAA Commercial Vehicles 2018’ show in Hanover, Hyundai has entered into a Memorandum of Understanding (MOU) with Swiss hydrogen company H2 Energy (H2E). Beginning in 2019 and over a five year period Hyundai and H2 Energy will provide 1,000 heavy-duty fuel cell electric trucks as well as an adequate supply chain for renewable hydrogen. 
***
Consumption and emission data*
Hydrogen consumption in kg/ 100 km for Hyundai NEXO: urban 0.77, extra urban 0.87, combined 0.84; CO2 emission in g/ km combined: 0)
Electricity consumption in kWh/ 100 km for Hyundai Kona Electric: combined 14.3-13.9; CO2 emissions in g / km combined: 0)
Electricity consumption in kWh/ 100 km for Hyundai IONIQ Electric: combined 11.5; CO2 emissions in g / km combined: 0)
Fuel consumption in l/ 100 km combined for IONIQ Plug-in: 1.1; Electricity consumption in kWh/ 100 km combined: 10.3; CO2 emissions in g/ km combined: 26)
Fuel consumption in l/ 100 km for IONIQ Hybrid: urban 3.8, extra urban 4.5, combined 4.2; CO2 emissions in g/ km combined: 97)
*Under WLTP testing and converted back to NEDC.
-Ends-

About Hyundai Motor Europe HQ
Hyundai Motor Europe (HME HQ) was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 31 European countries through 2,500 outlets and in 2017achieved registrations of 523,258 vehicles in the region – an increase of 3.5 percent compared to 2016 – a higher rate than the market average. 75 per cent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories, one located in the Czech Republic and another in Turkey, which have a combined annual capacity of 600,000 units. Hyundai is proud to offer  the youngest product line-up in Europe: 90 per cent of the models are less than two years old. 
Hyundai Motor offers its unique Five Year Unlimited Mileage Warranty with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance, and five years of vehicle health checks.
More information about Hyundai Motor Europe and its products is available at www.hyundai.news.
Follow Hyundai Motor Europe on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai Motor continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.


	Hyundai Motor Europe GmbH
	Kaiserleipromenade 5
63067 Offenbach, Germany
	T +49 69 271 472 0
	www.hyundai.news/eu



image1.png
News Release.




image2.png
@& HYUNDAI




image3.png




