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Hyundai Motor showcases ‘STYLE SET FREE’ Concept at Milan Design Week 

2019 

 Hyundai Motor’s ‘STYLE SET FREE’ concept offers a glimpse of how people envision the in-car 

experience in the age of self-driving vehicles 

 Hyundai to co-host an interactive panel discussion with Monocle featuring Tyler Brûlé, editor-in-

chief of Monocle 

 

Offenbach, April 8
th

, 2019 — Once a simple means of transport to get from one place to another, the 

concept of a vehicle is rapidly changing by intertwining the boundaries between our lives and automobiles. 

At Milan Design Week, under the banner ‘STYLE SET FREE,’ Hyundai will highlight its innovative vision for 

how vehicles will become individual living spaces.  

 

At Milan Design Week, Hyundai presents a personal, interactive multi-sensory exhibition of light, color, form, 

sound and material. Hyundai offers a future-oriented customer experience vision that enables people to 

create their own life space inside their vehicles, thanks to upgradeable products and services. After all, we 

personalize our living spaces with various gadgets and technologies. Soon, we will personalize our vehicles 

too. 

 

With STYLE SET FREE, Hyundai demonstrates the need to create the “perfect space.” The question of what 

form it will take is left to people to decide using their preference.  

 

The centrepiece of the exhibition is the “Sculpture,” an artful interpretation of STYLE SET FREE. The 

constantly-changing, creative and gripping mapping installation illustrates three key interior elements of 

Hyundai’s new brand experience: Color & Light, Material and Shape & Sound. 

 

Each of these elements is brought to life by high-quality, digitally animated graphics in a twelve-minute 

visual display, as well as a series of interactive installations. 

 

For the first time in Milan, the company also introduces a guided audio service at http://hyundai.guide, 

which is an online docent program for the exhibition. http://hyundai.guide will be featured at future Hyundai 

events. 

 

“‘STYLE SET FREE’ by Hyundai aims to provide a unique in-car experience that no other automakers have 

offered so far, but one that customers have been looking for,” said Wonhong Cho, Executive Vice President 

and Chief Marketing Officer at Hyundai Motor Company. “The exhibition will introduce upcoming changes in 

mobility to a wider audience.”  

 

http://hyundai.guide/
http://hyundai.guide/
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In addition, Hyundai hosts a panel discussion with influential experts in the field of design. 

 

On April 9, Hyundai organizes a panel discussion on creating quality connections through design at Milan 

Design Week, collaborating with global media brand Monocle. The panellists include Monocle’s editor-in-

chief Tyler Brûlé, landscape architect and urbanist Winy Maas, world-renowned lifestyle and trend specialist 

Li Edelkoort and car designer SangYup Lee. 

 

Hyundai Motor Company participates in this year’s Milan Design Week from April 9-14 at Opificio 31.  

 

 

- Ends- 

 

 

About Milan Design Week 

Now in its 58th edition, MDW is a showcase that mixes business with culture, as well as shaping the future of 

design and furnishing. This year’s event takes place from 9 to 14 April. On average, more than 370,000 

attendees attend each year from 188 different nations.  

 

About Hyundai Motor Europe 

Hyundai Motor Europe (HME HQ) was formally established in 2000 with its main office in Offenbach, Germany. 

Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2018 achieved registrations 

of 543,292 vehicles in the region – an increase of 3.9 percent compared to 2017, a higher rate than the market 

average. 2018 was the fourth consecutive year with a record sales result. 75 percent of the vehicles Hyundai 

sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European 

customers, served by the company’s extensive European infrastructure. This includes two factories in the 

Czech Republic and Turkey, which have a combined annual capacity of 600,000 units. Hyundai is proud to 

offer the youngest product line-up in Europe: 90 per cent of the models are less than two years old.  

Hyundai Motor offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the 

region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance 

and five years of vehicle health checks. 

More information about HME HQ and its products is available at www.hyundai.news. 

 

More information about Hyundai Motor Europe and its products is available at www.hyundai.news. 

Follow Hyundai Motor Europe on Twitter @HyundaiEurope and Instagram @hyundainews 
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About Hyundai Motor 

Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and 

beyond with its range of world-class vehicles and mobility services offered available in more than 200 

countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles 

globally. Hyundai Motor continues to enhance its product line-up with vehicles that are helping to build 

solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV. 

 

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of 

release. However, the company may upload new or updated information if required and assumes that it is not 

liable for the accuracy of any information interpreted and used by the reader.  

 

 


