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Hyundai Motor names Simon Loasby Head of Hyundai Styling Group
· Loasby to play leading role in further developing Hyundai Motor’s new design philosophy, ‘Sensuous Sportiness’
· He has been spearheading Hyundai’s China design direction since mid-2017
· Loasby to continue supporting Hyundai China Design with his Chinese market expertise

[bookmark: _Hlk509583570]Offenbach, April 23, 2019 – Hyundai Motor Company announced that Vice President Simon Loasby, Director of Hyundai Design in China, has been promoted to Head of Hyundai Styling Group at Hyundai Design Center in Korea.
Since his arrival at Hyundai Motor in mid-2017, Mr. Loasby has played an integral role in defining Hyundai’s design identity in China, spearheading introductions of new models with stylish design language, including the LaFesta sporty sedan.
“I’m honored to be able to contribute to the enhancement of Hyundai’s global design capability,” said Simon Loasby. “At a time of enormous change in the industry, I’m looking forward to this new journey for the development of exciting, innovative concepts and unique aesthetics for Hyundai vehicles. I’m also excited to support value creation and positive brand experience for our customers“
In his new role, Mr. Loasby will oversee design strategy and direction for Hyundai models worldwide, reporting to SangYup Lee, Head of the Hyundai Design Center, and Luc Donckerwolke, Chief Design Officer of Hyundai Motor Group.
Mr. Loasby’s position as Director of China Design will be succeeded by Vice President Minchul Koo, who is currently the Head of Hyundai Exterior Design Group. 
“I am confident that the addition of Simon to the main design center in Korea will greatly enhance our ability to spread our design philosophy to the next generation of vehicles. With seamless global collaboration and transparent communications, we will advance Hyundai’s long design tradition to meet the rapidly-changing needs of our customers in this dynamic new era,” said Executive Vice President Luc Donckerwolke.
[bookmark: _Hlk6826127]Mr. Loasby’s key role will be to lead the further development of ‘Sensuous Sportiness’, Hyundai Motor’s new design identity. Relying on the signature design of Hyundai Motor, upcoming vehicles will reflect Hyundai’s design philosophy with a harmony of proportion, architecture, styling, and technology, incorporated with fresh, modern taste. Based on his industry experience, Mr. Loasby will add insight to create emotional value and desirability in vehicles through design.
Mr. Loasby, 51, earned a Master’s Degree in Vehicle Design from the world-renowned Royal College of Art in London, and studied Mechanical Engineering at the University of London. 
Prior to joining Hyundai, Mr. Loasby spent 10 years in China as Director of Design for Volkswagen Group China, working on numerous high-profile projects for Chinese customers, following leadership roles at Rolls-Royce and Bentley Motor Cars.
<Career Highlights>
· 2017 ~ 2019: Director of China Design, Hyundai
· 2008 ~ 2017: Director of Design, Volkswagen Group China
· 2001 ~ 2008: Design, Volkswagen, Germany
· 1991 ~ 2001: Design, Bentley and Rolls-Royce Motor Cars, UK
· 1989 ~ 1991: Master’s Degree in Vehicle Design, Royal College of Art, London
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- Ends-

About Hyundai Motor Europe HQ
In 2018, Hyundai Motor achieved registrations of 543,292 vehicles in Europe – an increase of 3.9 percent compared to 2017, growing stronger than the market. 2018 was the fourth consecutive year with a record sales result. Hyundai has the youngest line-up in Europe and 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey, which have a combined annual capacity of 600,000 units. Hyundai Motor sells cars in 41 European countries through close to 3,000 outlets. Hyundai Motor offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
More information about Hyundai Motor Europe and its products is available at www.hyundai.news.
Follow Hyundai Motor Europe on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai Motor continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.
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