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Hyundai Motor Europe strengthens communications team 

· Laura Rathai appointed to head the Brand Communication, Digital and Media Team
· Rathai has 15 years of experience working in brand communications
· With the newly reinforced communications team Hyundai is preparing for significant upcoming product launches 

[bookmark: _GoBack]Offenbach, 12 September 2019 – With marketing becoming increasingly crucial for Hyundai Motor Europe, the company has appointed Laura Rathai as its new Head of Brand Communication, Digital and Media. Rathai brings 15 years of market and communications experience to this position. With the newly reinforced communications team, Hyundai is preparing for a sustained period of significant product launches and while continuing with innovation in digitalisation.
Rathai has been with Hyundai for many years and has undertaken several management positions, mainly in the German market. As Head of Brand Communications, Digital and Media, Rathai will report to Andreas-Christoph Hofmann, Vice President Marketing and Product at Hyundai Motor Europe regional headquarters.
“Laura is a very well-known, experienced and appreciated member of the Hyundai family,” says Hofmann. “With her heading our Communications, Digital and Media department, I’m very confident that we will successfully achieve our ambitious goals for 2020 and beyond.”
Rathai started her career at McCann Erickson in 2004, where she gained first automotive experience with Opel in the company’s advertising/media and strategy department. From 2007, she held various positions at blue chip companies including Lufthansa Group and the advertising agencies Wunderman and Serviceplan. In these positions, she developed national and international brand and communication strategies for Lufthansa. 
From 2014, Rathai worked for Hyundai Motor Germany, where she drove the company’s brand development and created holistic marketing and customer experience strategies to further unlock Hyundai’s success in Germany. Rathai holds a degree in Business Administration with a focus on media communication and advertising from the University of Cooperative Education in Ravensburg.
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About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2018 achieved registrations of 543,292 vehicles in the region – an increase of 3.9 percent compared to 2017, a higher rate than the market average. 2018 was the fourth consecutive year with a record sales result. 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey, which have a combined annual capacity of 600,000 units. Hyundai is proud to offer the youngest product line-up in Europe: 90 per cent of the models are less than two years old. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.

More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.
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