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World’s Top Auto Technicians Pit Their Skills at 2019 Hyundai World Skill Olympics

· The 2019 Hyundai World Skill Olympics from Oct. 16-18 brings together Hyundai’s top automotive service experts for fierce skills competition, teamwork
· Participants from 51 countries bring out the best of their prowess, up their capabilities for top-notch service delivery, customer satisfaction


SEOUL, October 18, 2019 – Hyundai Motor Company has successfully completed the 2019 Hyundai World Skill Olympics from Oct. 16-18, drawing the company’s top automotive service experts from around the world for intense skills competition and camaraderie. 
 The biennial Hyundai World Skill Olympics is designed to improve technicians’ skills through systematic training and by sharing up-to-date information in a uniquely interactive environment. First held in 1995, the competition has been a much anticipated and celebrated congregation of Hyundai’s expert technicians, who vie for top prizes and honors. 
Each year, Hyundai Motor conducts a series of national training programs for its technicians to systematically upgrade and refresh their skills, and ensure they are in tune with the latest technological developments in the automotive industry.
 Held at the Hyundai Cheonan Global Learning Center in Korea this week, this year’s iteration drew 117 participants, including 66 entrants (dealer technicians) and 51 observers (dealer staffers) from 51 countries. By region, they hail from North America, Central and South America, Europe and Russia, the Asia-Pacific, the Middle East and Africa. 
 Ahead of and during the main event, the contenders went through a written test (on products and repair procedures) and two rounds of practical tests (first on the engine, electrical and chassis systems and components; the second on multi-systems diagnosis and repair). 
 “Hyundai Motor is strengthening its future competitiveness by providing quality time to its valued customers, enabled by the industry-best skills of its technicians. For this reason, we have put much weight behind supporting our service professionals and hosted the Hyundai World Skill Olympics since 1995,” said Wonhong Cho, the Executive Vice President and Chief Marketing Officer of the Customer Experience Division at Hyundai Motor. “Going forward, Hyundai Motor will continue to assist its service experts to master industry-leading competencies, so that they can offer the best possible service on the front line of satisfying our valued customers.”
 
The contestants at the final Olympics in Korea have survived through earlier preliminary eliminations at either national or regional level. Its ultimate goal is to enhance technical expertise at Hyundai service dealers around the world, which in turn boosts customer satisfaction and their brand loyalty. 
 “It is a tremendous honor winning this prestigious competition after contending with talented technicians from all over the world,” said Dean Hodge (U.K.), a technician at HMUK, the single gold medalist at the event. “I have always felt proud to be a staff member of Hyundai Motor, a truly international company. I will put my knowledge and skills to constantly serving customers better and winning their hearts.”
 Two silver medals went to James George (New Zealand) and Ilia Fedulov (Russia), while three bronze medals went to Hsin Chih Lin (Taiwan), Mohamed Aly (Egypt), and Jidhinraj Rajan Rema (Oman). Other winner categories include section winners, excellent skills winners, superior skills winners and winners of the Award for Collaboration. 21 winners in all categories won a total of some US $30,000 in prize money. 
 The previous event in 2017 brought 123 participants (72 contestants and 51 observers); the 2015 event brought 148 participants (83 contestants and 65 observers); and the 2013 event brought 143 participants (85 contestants and 58 observers). The 2017 gold medal went to a contestant from Australia, while the silver medal went to a United States contestant and the bronze medal went to a Russian contestant. 
As part of the itinerary, all participants took part in a cultural experiencing tour of Korea, visiting key tourist attractions in Seoul. They also visited Hyundai Motorstudio Goyang west of Seoul, one of four Hyundai Motorstudios worldwide that are interactive venues for showcasing the company’s latest vehicles, technologies and history. 
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About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2018 achieved registrations of 543,292 vehicles in the region – an increase of 3.9 percent compared to 2017, a higher rate than the market average. 2018 was the fourth consecutive year with a record sales result. 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey, which have a combined annual capacity of 600,000 units. Hyundai is proud to offer the youngest product line-up in Europe: 90 per cent of the models are less than two years old. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.

More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.
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