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Hyundai reveals the Drive Different Test 

 

 New research from Hyundai reveals there are a staggering 36,750 different ways to 
drive, with even the type of car we own having an impact  

 The manufacturer has partnered with Dr Mark Hadley, from the University of Warwick, 
and driving expert Gary Lamb to create The Drive Different Test (DDT) - to mark the 
growth of its hydrogen, electric and hybrid fleet, and to explore what driving might  
look like in a zero emission world from 2040 and beyond 

 The DDT compares driving styles in alternatively fuelled vehicles (AFV) with petrol 
and diesel cars (ICE) and includes pupil tracking software, facial recognition, steering 
grip sensors and artificial intelligence  
 

High Wycombe, 03 December 2019 - Hyundai today releases new research that shows 
there are 36,750 different ways to drive, with even the type of car you drive affecting your 
driving style. The figure has been reached by identifying the six most important factors 
that impact driving style and developing a real life measurement for each.     
 
The motoring manufacturer also commissioned a survey of 2,000 UK motorists to explore 
attitudes toward driving styles, alternative fuel vehicles (AFV), and common 
misconceptions about electric cars as society transitions to a zero emission motoring 
future. 
 
The research revealed how British drivers currently identify their own driving style, with 
the top five overall being: 
 

1. Confident  28% 
2. Fair and measured 24% 
3. Calm   19% 
4. Nervous   7% 
5. Aggressive  7%  

 
Men were more likely to label themselves as confident drivers (31%) than women (25%), 
while women were more likely to describe themselves as ‘nervous’ behind the wheel.  
 
The survey also looked at AFV owners specifically, and their attitude to driving, and found 
that; 
 

 92 per cent say they never beep at another driver 
 Over two-fifths (42%) slow down and let buses move in front of them  

 Over one third (37%) always ensure they thank other drivers on the road 
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But it wasn’t all generosity and courtesy on the road for AFV drivers. One fifth (20%)  
‘amber gamble’ and speed up on an amber light to get through the traffic lights. 
 
This comes as Hyundai marks its growing alternatively fuelled vehicle fleet which includes 
a brand new IONIQ Electric and KONA Electric, alongside the NEXO; a hydrogen fuel cell 
that cleans the air as it drives and offers a driving range of over 400 miles.  
 
AFV owners were more likely to regard themselves as calm (21%) behind the wheel than 
their internal combustion engine (ICE) rivals (19%). This is possibly reflected by the tunes 
they listen to as they drive - with AFV drivers almost three times as likely to listen to 
classical or jazz music than those in an internal combustion engine car.  
 
To further investigate how driving styles will continue to evolve as AFVs become more 
prominent, Hyundai has developed The Drive Different Test, an in-car test that analyses six 
core driving parameters set out by expert driving instructor Gary Lamb and compares 
them in a petrol or diesel car, versus an alternatively fuelled vehicle. Pupil tracking, facial 
recognition, heart rate and smoothness in using the foot and hand controls are just some 
of the metrics which have been incorporated into the ground-breaking test which is used 
to build a motorist’s driving profile.   
 
Gary Lamb said: “There are many things that impact someone’s driving style, their technical 
skill of course but also confidence, experience and even the music they listen to and until 
they actually get behind the wheel you can never predict which way it will go. Over my 25 
years as a driving instructor I’ve seen them all. What’s interesting now is that alternatively 
fuelled vehicles are also affecting our driving style.  
 
“As 2040 draws nearer, and our cities and motorways fill with zero-emission capable 
vehicles, I’m excited to see how the way we drive will change, hopefully for the better.” 
 
Despite the growing popularity of AFVs, there remain several myths and misconceptions 
about electric cars particularly. Hyundai’s research revealed 22 per cent of petrol and 
diesel owners were worried about charging an electric car. Meanwhile, 18 per cent said 
they didn't think it would be safe to drive through a lightning storm and 12 per cent 
wouldn't feel safe charging their phone in an electric car.   
 
Hyundai has led the e-mobility charge with the broadest range of alternative fuel vehicles 
available in the UK today and there is more to come. It is the only manufacturer globally 
which offers hybrid, plug-in hybrid, battery electric and hydrogen fuel cell electric cars and 
has announced a further $36 billion investment plan over the next five years which will 
realise 44 electrified models by 2025. 
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Sylvie Childs, senior product manager at Hyundai added: “Our research, along with the 
growth in sales figures, shows there is a real appetite for low and zero-emission vehicles in 
the UK. With this campaign we hope to educate the public on how they can drive cleaner 
and more efficiently, whether they keep their current petrol vehicle or are in the market for 
an electric model like the KONA Electric or IONIQ Electric. 
 
“We’ve found we all drive differently, with thousands of different styles, but we all can be 
united by a common cause of driving cleaner and preparing our cities for a zero-emission 
future.” 
 
 
 

- End –  

 

 

About Hyundai Motor Europe HQ 

Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. 

Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2018 achieved registrations 

of 543,292 vehicles in the region – an increase of 3.9 percent compared to 2017, a higher rate than the market 

average. 2018 was the fourth consecutive year with a record sales result. 75 percent of the vehicles Hyundai 

sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European 

customers, served by the company’s extensive European infrastructure. This includes two factories in the 

Czech Republic and Turkey, which have a combined annual capacity of 600,000 units. Hyundai is proud to 

offer the youngest product line-up in Europe: 90 per cent of the models are less than two years old.  

Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, 

providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five 

years of vehicle health checks. 

 

More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news. 

 

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews 
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About Hyundai Motor 

Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and 

beyond with its range of world-class vehicles and mobility services offered available in more than 200 
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countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles 

globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for 

a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV. 

 

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of 

release. However, the company may upload new or updated information if required and assumes that it is 

not liable for the accuracy of any information interpreted and used by the reader. 

 
 


