[image: ][image: ]
[image: ]


Hyundai Motor partners with Save the Children to launch health initiative in Kenya

· Hyundai has announced a cooperation with Save the Children, focused on training community health workers in Kenya
· For every test drive of the all-new i10, Hyundai will make a contribution  equivalent to one hour of health service for children in need
· By supporting charitable organisations like Save the Children, Hyundai illustrates its commitment to ‘Progress for Humanity’, its new brand direction

Offenbach, 03. February 2020 – Hyundai Motor has announced a cooperation with Save the Children, focused on training community health workers and improving the quality of child health services in Kenya. Through this partnership, Hyundai will donate the equivalent of one hour of health service for every test drive of the all-new i10.
Every year in Kenya, 34 children per 1,000 births die before they reach their first birthday. The country’s infant mortality rate is even higher in its impoverished rural regions. Therefore, Hyundai has chosen to support Save the Children’s Health Prevention Program in Kenya. Through this initiative, Save the Children trains volunteers to become community health workers in remote regions. They learn how to diagnose and treat common childhood illnesses. In addition, they provide ante-natal and post-natal care for pregnant women.
The announcement of Hyundai’s cooperation with Save the Children follows on from the company’s recent ‘Go Big.’ campaign, which coincided with the market introduction of the all-new i10. ‘Go Big.’ is a natural extension of Hyundai’s brand philosophy ‘Progress for Humanity’, and represents the company’s belief that nothing and nobody is too small to make a difference. For every test drive undertaken with the all-new i10, Hyundai will contribute the equivalent to one hour of health worker service for children in need.
“Hyundai believes that, as the smallest members of our society, children are our future and should therefore be supported, enabled and taken care of,” says Andreas-Christoph Hofmann, Vice President Marketing and Product Hyundai Motor Europe. “The all-new i10 shows that the smallest things can have a big impact. By actively supporting organisations like Save the Children, we at Hyundai live our commitment of ‘Progress for Humanity’.”
Another focus of this joint project is working with disabled children. Save the Children’s community health workers will also be trained to recognise various forms of disability so they can inform the parents about treatment options and help children obtain the necessary physiotherapy and assistive devices. Through this partnership with Hyundai, in one year Save the Children can reach 21,000 children, and their families, in Kenya’s rural areas.
Susanna Krüger, CEO of Save the Children Germany, said: “Infants and toddlers die of diseases that could easily have been avoided. They die because health facilities are too far away for the families. In everyday life, this often means that mothers have to walk 25 to 50 kilometres with their children to reach a health facility.”
About Save the Children
[bookmark: _GoBack]Founded in 1919, Save the Children is the world’s largest independent children’s rights organization, active in 120 countries across the globe. Protecting, empowering and supporting children is Save the Children’s central mission. Its work focuses on education, protection from exploitation and violence, survival and health.



- End – 




About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2019 achieved registrations of 563,018 vehicles in the region – an increase of 3.8 percent compared to 2018, a higher rate than the market average. 2019 was the fifth consecutive year with a record sales result. 75 per cent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey. By end of 2020 Hyundai will offer one of the youngest product range with almost all models younger than 1 ½ years old. Also by then over 75% of Hyundai’s line-up in Europe will be available as an electrified version. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.

More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.
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