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The all-new i20: how the press reacted

· Hyundai recently revealed the all-new i20, Hyundai’s first car in Europe to reflect the company’s new “Sensuous Sportiness” design identity
· The press are praising the all-new i20’s new look as well as its advanced connectivity and safety features

Offenbach, 19 March 2020 – Following the launch of the all-new i20, the press has already received it with glowing reviews. 
The all-new i20 is sleeker, more dynamic, and comes equipped with more advanced technology than before. The press particularly praised its design – the first car in Europe to be inspired by Hyundai’s new “Sensuous Sportiness” design identity.
The all-new i20 features an updated design, advanced connectivity, and more advanced safety features than its predecessor. In addition, it now comes with the option of a 48-volt mild hybrid powertrain and an Intelligent Manual Transmission (iMT), which reduces emissions and fuel consumption. Another option is the seven-speed dual clutch transmission (7DCT). 
In accordance with the “Sensuous Sportiness” design identity, the all-new i20 sits -24mm lower, +30mm wider, and +5mm longer than its predecessor, giving it a more athletic stance. The new bumpers, LED headlights, and new grille all contribute to a more dynamic, aggressive appearance. In addition, the all-new i20 comes equipped with high-tech safety and connectivity features rarely found in a B-segment car, including Bluelink Telematics with Hyundai LIVE services, wireless phone mirroring, and a range of Hyundai SmartSense safety features. 
Here’s what the press have to say about the all-new i20:
BBC’s Top Gear wrote: “the jazziest Hyundai hatch yet also happens to be quicker and techier than ever”. They also praised the design, describing the all-new i20 as “positively sexy” and “a properly designed thing”.
Italian publication Quattroruote also complimented the design, writing: “the leap in terms of style compared to the outgoing model is clear. Hyundai has, in fact, designed the third generation of the i20 following the new Sensuous Sportiness language… which has given the compact car a much more modern and aggressive image.”
Italy’s Corriere della Sport, on the other hand, focused on the all new i20’s interior features: “inside, the feeling of great attention to detail is in the design of a dashboard with a total integration of the climate vents … The model in question has made a great technological leap in terms of driver assistance systems, multimedia and related services.”
Autocar similarly highlighted its interior design features: dual 10.25-inch screens, a Bose sound system, ambient lighting technology, and a distinctive horizontal blade running across the dashboard. They wrote that the all-new i20 “represents the beginning of a new era for Hyundai”. 
Auto Bild Germany took note of the vehicle’s high-tech elements, calling it a “little Hyundai with big features” and saying it was “reaching above its segment.” Meanwhile, Auto Bild Spain remarked on the “new design, many features and a cockpit concept that we only really knew from the compact class onwards”, writing that “Hyundai is relaunching its small car, and it will be a tough attack on European competition”.
German publication auto motor und sport also emphasised the all-new i20’s new features, writing: “the first impression is convincing: the new i20 appeals with a modernised range of safety assistants and digital services, mild hybrids for the most important engines and a visibly new design inside and out, without complicating the operation”.
French publication L’Argus also complimented the vehicle on its new look. They wrote: “the Hyundai i20 changes its style completely. A more aggressive look that reflects the ambitions of the brand… the least we can say is that the new Hyundai i20 is gaining in personality”.
This verdict was repeated by Auto Plus, another French publication, which wrote that “the new i20 is getting more personality.”
[bookmark: _GoBack]The UK’s Car Magazine reiterated the message that the all-new i20 brings value to its segment, saying: “it brings a dash of style to the lower echelons of the brand's good-value line-up”.
And the verdict from Spanish publication Motor? “It is a radical change from the generation still for sale, betting on a more stylised, lower and sporty line, but without losing elegance in a very competitive segment.”
- End – 









About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2019 achieved registrations of 563,018 vehicles in the region – an increase of 3.8 percent compared to 2018, a higher rate than the market average. 2019 was the fifth consecutive year with a record sales result. 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey. By end of 2020, Hyundai will offer one of the youngest product ranges with almost all models younger than 1 ½ years old. Also by then, over 75% of Hyundai’s line-up in Europe will be available as an electrified version. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.

	Hyundai Motor Europe
	Kaiserleipromenade 5
63067 Offenbach, Germany
	T +49 692 714720
	www.hyundai.news/eu



image1.png
News Release.




image2.png
@& HYUNDAI




image3.png




