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Hyundai reveals fresh insights on design of the Vision T concept car in new walkaround video

· In a new walkaround video, Head of Hyundai Design SangYup Lee shares new insights on the Vision T concept car’s exterior design
· Vision T is a compact CUV and was first revealed at the L.A. Auto Show in November 2019
· Characterised by sharp angles, a sports stance, and angular  design, Vision T embodies the concept of parametric dynamics

Offenbach, 24 June 2020 – Hyundai Motor has released a new walkaround video of Vision T, first revealed at the Los Angeles International Auto Show last fall. In the video, Head of Hyundai Design SangYup Lee explains the key characteristics of the concept car’s design: dynamic architecture, sharp edges and straight lines, and geometric design features called “parametric dynamics."
In the video, SangYup Lee first draws attention to Vision T’s sporty stance, which can be seen in its low hood, short front overhang and wide wheel base. He then goes on to explain the parametric dynamics: a chiseled surface, a combination of soft surfaces and hard lines, and sharp, geometric edges. SangYup Lee compares the vehicle’s architecture to a mineral or a crystal which has been struck by a hard object and then shattered.
[bookmark: _GoBack]Geometric patterns in the front grille, including hidden headlamps, give the vehicle a jewel-like quality. When the vehicle is in motion, the air intake flaps actually move, so the vehicle almost seems more like a living animal rather than a static machine.
Vision T’s integrated architecture ensures a continuity throughout all elements of the vehicle, such as the hidden headlamp design which is repeated in the taillights. 
“We really wanted to create Vision T as the most avant-garde, the sportiest, freshest CUV. The most dynamic CUV as a vision that we wanted to introduce,” says SangYup Lee.
Vision T represents one step in the evolution of Sensuous Sportiness, Hyundai’s signature design identity. Hyundai concept cars do not stand alone – they inform the design direction of future Hyundai models, which encompasses both concept and production cars. Aspects of Vision T such as the sharp angles and straight lines can clearly be seen in 45, Hyundai’s subsequent concept car. While the connection to Prophecy, the company’s most recent concept car, is less apparent, all three models are united under the Sensuous Sportiness design identity.
More information on Vision T can be found here: https://www.hyundai.news/eu/brand/hyundai-reveals-vision-t-plug-in-hybrid-suv-concept/ 
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About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2019 achieved registrations of 563,018 vehicles in the region – an increase of 3.8 percent compared to 2018, a higher rate than the market average. 2019 was the fifth consecutive year with a record sales result. 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey. By end of 2020, Hyundai will offer one of the youngest product ranges with almost all models younger than 1 ½ years old. Also by then, over 75% of Hyundai’s line-up in Europe will be available as an electrified version. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.
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