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[bookmark: _GoBack]Hyundai Motor introduces Live Chat Video feature, making online car buying easier than ever

· From online information research to online consultation, new digital tools make it easier than ever for Hyundai customers to be in touch with dealers 
· New Live Chat Video function will be launched this summer in nine European countries, after the success of online showroom for German customers which started in February 2020
· The new solution allows Hyundai customers to connect to dealers face-to-face using their browser and webcam
· This comes in addition to other digital sales initiatives, including Click to Buy, Click2Drive, and a new online showroom

Offenbach, 29 June 2020 – Hyundai Motor has announced the launch of Live Chat Video, which will allow customers to connect to dealers face-to-face using their web browser and webcam. This represents another step forward in the digitisation of car buying, making it easier than ever for consumers to get personalized information from the comfort of their own homes.
Following a successful start in Germany earlier this year, Hyundai Live Chat Video will launch from next month onwards in Italy, UK, France, Spain, Poland, Norway, Czech Republic, Slovakia and Netherlands. Other markets may follow later. 
This new technology comes after success for other Hyundai digital sales tools, including the UK’s Click to Buy and Click2Drive in Spain. The recently-launched online showroom on the website of Hyundai’s German subsidiary allows prospective customers to sign leasing contracts for Hyundai vehicles – an innovative and progressive step for the company in the digitalisation of the sales and distribution processes for its products.
“Live Chat Video is the latest innovation to underline our customer centricity. By offering attractive online consultancy for our models, we are making it even easier and more convenient to buy our cars,” says Ulrich Mechau, Sales Director at Hyundai Motor Europe. “We had already taken significant steps to digitalise the car-buying process, and the COVID-19 crisis has further enforced the importance of online interaction. The newly-implemented tools show that Hyundai is not just producing progressive products, but also developing progressive methods of sales and distribution to existing and prospective customers.”
Hyundai launches Live Chat Video across Europe
Hyundai’s new Live Chat Video technology works entirely within the customer’s web browser. It requires no installation of additional software. All the customer needs to do is visit the national or dealer’s website and click a button to request a video chat. The showroom staff answer requests using a video camera on their PC.
Staff can discuss the customer’s needs, but also have the capability to deliver a virtual walk around of vehicles in the showroom to show features and to highlight the benefits of the Hyundai vehicle that the visitor is interested in.
Through the screen-sharing feature, the dealer can work collaboratively with the customer to find and configure the vehicle they are considering, work through their finance options, and arrange a dealer visit or test drive.
The system allows the dealer to share documents such as brochures or quotations and to complete all necessary transactions through to the final purchase if the customer wishes to do so.
Live Chat Video can be used on any device with a browser, including tablets and smartphones. Customers can book a slot at a time that is convenient to them. The service will launch this summer and will be available in most other European markets by autumn.
The Live Chat Video technology is provided by Sophus3, a leading supplier to the automotive industry of analytics and competitive benchmarking services as well as a suite of online engagement tools.
More online car-buying options: Click to Buy and Click2Drive
In 2016, Hyundai Spain launched Click2Drive, a digital dealership supported by a physical store in Majadahonda, Madrid. 
Meanwhile, Click to Buy has been a big success for Hyundai since it launched in the UK in 2017. It was the first time a car manufacturer in the UK had offered customers the opportunity to purchase a new car completely online. 
Hyundai Germany’s new digital showroom now offers online leasing
Launched in February of this year, Hyundai Germany’s new online showroom is another step in Hyundai’s digitalisation of its sales and distribution as it reacts to changing consumer purchasing behaviour. As of June, customers can lease selected Hyundai models, including the i20, Kona and Tucson through a simple four-step process. 
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About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2019 achieved registrations of 563,018 vehicles in the region – an increase of 3.8 percent compared to 2018, a higher rate than the market average. 2019 was the fifth consecutive year with a record sales result. 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey. By end of 2020, Hyundai will offer one of the youngest product ranges with almost all models younger than 1 ½ years old. Also by then, over 75% of Hyundai’s line-up in Europe will be available as an electrified version. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.

About Sophus3
Sophus3 is a London-based multi-national team analysing all volume and premium car brands’ web traffic in Europe, providing insight, analysis, advice, tactics and tools that enable car brands to better facilitate online consumer journeys.

The company was founded in 2002 with the ambition to build a collaborative online analysis platform for car brands in order to help brands understand consumer demand and market better to consumers increasingly researching cars online.
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