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Hyundai Motor provides healthcare to more than 10,000 people in first six months of partnership with Save the Children

· Through a partnership with Save the Children, Hyundai was able to provide healthcare to more than 10,000 people in rural Kenya 
· This was despite unexpected challenges presented by the COVID-19 pandemic
· Hyundai began the partnership with the launch of the all-new i10 as part of its “Go Big” campaign
· Save the Children is a charitable organisation that is active in 113 countries across the globe

[bookmark: _GoBack]Offenbach, 5 November 2020 – In difficult times, Hyundai Motor is supporting those who need it most. Through its partnership with Save the Children, the company was able to provide healthcare for more than 10,000 people in rural Kenya ( Madera County) over a six-month period. 
The partnership with Save the Children, which Hyundai started as part of its “Go Big” campaign at the launch of the all-new i10, faced unexpected challenges due to the COVID-19 pandemic. Nevertheless, both Hyundai and Save the Children were able to adapt their strategies to the current situation, and as a result, more than 10,000 people were able to receive medical treatment between 15 January and 31 July. 
In addition to producing environmentally-friendly mobility solutions and democratising high-tech safety and connectivity technology, Hyundai also works with charitable organisations as part of its commitment to make the world a better place. This commitment is summarised in the company’s “Progress for Humanity” vision.
“Partnering with charitable organisations such as Save the Children, demonstrates that Hyundai is committed to bring to life its brand vision and provide important support for humanity” says Andreas-Christoph Hofmann, Vice President Marketing & Product at Hyundai Motor Europe. “For us, it’s not just about selling cars – we’re truly trying to make a positive impact in the world. You can see this in the motto of the all-new i10: Go Big. In this case, it means that nobody is too small to go big.”
Susanna Krüger, CEO of Save the Children Germany, adds: “We actively engage in business partnerships in order to achieve most for children. Thanks to the generous support by Hyundai Motor, we will be able to provide more than 21,000 children with lifesaving health services in Kenya.”

Protecting society’s most vulnerable: children in rural Kenya
In Kenya, one child in 30 dies before reaching its first birthday. Save the Children’s approach in rural Kenya involves training Community Health Workers (CHW) to treat children with preventable diseases. They also identify and refer children with disabilities to appropriate healthcare providers. Through healthcare interventions, expert referrals and community education, CHWs can contribute to a 60 to 90 per cent reduction in child deaths.
COVID-19 creates unexpected challenges
At the start of the project, Hyundai planned to donate one hour of healthcare worker service for every test drive undertaken with the all-new i10. However, as the COVID-19 pandemic made it impossible for test drives to take place for several months, Hyundai decided to donate a lump sum instead. 
The donation made it possible for 3,116 children and 7,784 adults in rural Kenya to receive health care services over a six-month period. Of the children identified, 68 had disabilities. An additional 6,863 children and 5,636 adults also received indirect help from Save the Children through activities such as community health education and more.
Due to the COVID-19 pandemic, the organisation adjusted its approach to ensure its services were compliant with current restrictions. These included equipping its health workers with masks and disinfectant and enforcing social distancing. Save the Children also took an active role in providing community health education on COVID-19 preventative measures. This was in addition to its regular work of helping children with disabilities and fighting preventable diseases. As a result, Save the Children was able to continue offering its lifesaving health interventions to the local communities in very remote areas of Kenya.
Josephine’s story
One of the beneficiaries of this important work was nine-year-old Josephine, who has cerebral palsy-hemiplegia. Two years ago, Josephine fell sick and had to be hospitalised for three weeks. She would need months of physiotherapy sessions to get well again, which her family couldn’t afford. Save the Children not only paid for her physiotherapy, they also gave her mother a transportation allowance so she could bring Josephine to her sessions. With the support of partners like Hyundai, Save the Children can continue to provide lifesaving healthcare services to children in need. 
About Save the Children
Founded in 1919, Save the Children is the world’s largest independent children’s rights organisation and active in 113 countries across the globe. Protecting, empowering and supporting children is central to its mission. Its work focuses on education, protection from exploitation and violence, survival and health.
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About Hyundai Motor Europe HQ
Hyundai Motor Europe HQ was formally established in 2000 with its main office in Offenbach, Germany. Hyundai currently sells cars in 41 European countries through 3,000 outlets and in 2019 achieved registrations of 563,018 vehicles in the region – an increase of 3.8 percent compared to 2018, a higher rate than the market average. 2019 was the fifth consecutive year with a record sales result. 75 percent of the vehicles Hyundai sold in the region are models designed, engineered, tested and built in Europe to meet the needs of European customers, served by the company’s extensive European infrastructure. This includes two factories in the Czech Republic and Turkey. By end of 2020, Hyundai will offer one of the youngest product ranges with almost all models younger than 1 ½ years old. Also by then, over 75% of Hyundai’s line-up in Europe will be available as an electrified version. 
Hyundai offers its unique Five Year Unlimited Mileage Warranty package with all new cars sold in the region, providing customers with a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
More information about Hyundai Motor Europe HQ and its products is available at www.hyundai.news.

Follow Hyundai Motor Europe HQ on Twitter @HyundaiEurope and Instagram @hyundainews
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

Disclaimer: Hyundai Motor Company believes the information contained herein to be accurate at the time of release. However, the company may upload new or updated information if required and assumes that it is not liable for the accuracy of any information interpreted and used by the reader.
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