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Hyundai Motor becomes Global Automotive Partner of 
Chelsea Football Club with new multi-year deal

· Hyundai Motor to become Global Automotive Partner of the five-time Premier League champions 
· Hyundai logo to feature on sleeve of all Chelsea shirts in domestic competitions from next season
· Video with Bakayoko, Giroud and Luiz shows partnership places fans at its heart


High Wycombe, 11 June 2018 – Hyundai Motor has today announced a multi-year partnership with Chelsea Football Club, which will see the Hyundai brand logo presented on the sleeve of the new Blues jersey in all domestic competitions from next season until 2022, as the Global Automotive Partner.

The deal with Chelsea is the first time that Hyundai has ventured into the UK football market. The new partnership extends Hyundai’s long-standing presence in football at the highest level, having been continuously engaged in national and international competitions for the last 20 years.

With this partnership, Hyundai will not only be visible on the jersey but also through car displays at the club, home matchday presence including LED perimeter branding, and various media and digital content rights.

The announcement comes as Hyundai launches a new video featuring Chelsea stars Olivier Giroud, David Luiz and Tiémoué Bakayoko. The short film sees the Blues players attend a photoshoot unlike any they have experienced before, as a group of dedicated Chelsea fans take centre stage and assume the roles more commonly associated with their club heroes. The video can be viewed on Hyundai UK Facebook channel from 11.30am on 11 June.

To launch the partnership, Hyundai are giving away four pairs of tickets to Chelsea’s first home Premier League game of the 2018/19 season at Stamford Bridge. For a chance to win, entrants simply need to retweet any @Hyundai_UK tweet that includes #ForTheFans between 11th June and 23:59 on 17th June (terms and conditions apply, further information available at https://www.hyundai.co.uk/about-hyundai/chelsea-fc-partnership).

Over the course of the partnership, Hyundai will work closely with Chelsea to develop a range of initiatives and benefits for the club’s supporters, as part of its ambition to bring ease to mobility and make football more accessible to fans.

Andreas-Christoph Hofmann, Vice President Marketing & Product at Hyundai Motor said: 

“For 20 years, Hyundai has been bringing the dynamism, passion and excitement of football to fans around the world. We are thrilled to begin a new partnership with Chelsea – a successful and ambitious club that matches the global scale and challenging spirit of Hyundai. Just as we always place the customer first, so we have always positioned fans at the heart of our activities throughout our long-running engagement in football. We will be taking the same approach with Chelsea fans as we kick off this new partnership. Along with our existing partnership with Olympique Lyonnais, this marks the start of a new pan-European sponsorship approach that will include other top clubs in Europe.”

Chelsea Commercial Director Chris Townsend OBE said: 

“We are delighted to be announcing our new partnership with Hyundai that will see this iconic brand appear on the sleeve of our match shirts from next season. At Chelsea we pride ourselves on partnering with some of the world's leading companies and we look forward to working closely with Hyundai as they seek to reward, engage and entertain our global fanbase.”

The logo on the new jersey will be seen in action for the first time on July 23rd, as Chelsea head to Australia to play a friendly fixture against Perth Glory, ahead of the 18/19 season. 

Hyundai has been a FIFA Top Partner since 1999, was engaged with UEFA for 18 years to 2017, and remains heavily involved with national teams as well as individual clubs, including Olympique Lyonnais in France among others.


-Ends-


About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond. The company leads the Hyundai Motor Group, an innovative business structure capable of circulating resources from molten iron to finished cars. Hyundai Motor has eight manufacturing bases and seven design & technical centres worldwide and in 2017 sold 4.5 million vehicles globally. With more than 110,000 employees worldwide, Hyundai Motor continues to enhance its product line-up with localised models and strives to strengthen its leadership in clean technology, starting with the world’s first mass-produced hydrogen-powered vehicle, ix35 Fuel Cell and IONIQ, the world’s first model with three electrified powertrains in a single body type. 

About Hyundai Motor UK
Hyundai has sold vehicles in the UK since 1982. In 2005, Hyundai opened its own UK subsidiary, Hyundai Motor UK Ltd, based in High Wycombe. Since 2008, the company has risen from 21st to one of the top 10 car manufacturers in the UK and last year sold a record 93,502 vehicles. Hyundai Motor UK employs more than 3,000 people through its UK operations and dealer network. Hyundai offers a full range of vehicles such as the award-winning i10 city car, the zero emission IONIQ Electric, and the capable Santa Fe SUV. All passenger cars come with Hyundai’s industry-leading 5 Year Unlimited Mileage Warranty package. Further information about Hyundai and its products is available at www.hyundai.co.uk.

About Chelsea Football Club 
[bookmark: _GoBack]Chelsea Football Club is one of the world’s top football clubs. Chelsea was UEFA Champions League winners in 2012, following that success by lifting the UEFA Europa League trophy in 2013. Founded in 1905, Chelsea is London’s most central football club, based at the iconic 42,000-capacity Stamford Bridge stadium.
Nicknamed ‘The Blues’, Chelsea are five-time English Premier League champions and have also lifted the FA Cup eight times, the Football League Cup five times, the UEFA Cup Winners’ Cup twice, the UEFA Super Cup once and the Football League Championship once, in 1955. The Europa League triumph saw Chelsea become the first English club to win all three major UEFA competitions, and the first club ever to hold both the Champions League and Europa League at the same time.

In addition to possessing some of the world’s most recognisable players and head coach Antonio Conte, Chelsea has also invested in its future with a state-of-the-art Academy and training centre in Cobham, Surrey. Since its opening in 2007, the club has lifted the FA Youth Cup trophy seven times and the UEFA Youth League twice. The Chelsea FC Women team also won the FA Women’s Super League and FA Women’s Cup Double in both 2015 and 2018, adding the Spring Series in 2017.

Additionally, the Chelsea Foundation is one of the world’s leading social responsibility programmes. Using the power of sport to motivate, educate and inspire, we believe sport can be harnessed to support communities and individuals, both at home and abroad with on average more than one million participants each season.
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