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HYUNDAI & REN HARVIEU COMMISSION NEW SONG ‘ELECTRIC FEELS’

· The manufacturer has commissioned acclaimed singer-songwriter Ren Harvieu to write and perform the track to celebrate its leadership in eco-mobility, as well as its support for British music artists as it celebrates its fifth year as lead sponsor of the Hyundai Mercury Prize.
· [bookmark: _GoBack]The synth pop track draws on Ren’s experiences in lockdown and the sound of a greener and quieter city, as less cars took to the road.
· New research from Hyundai reveals pop music was the most popular genre listened to by Brits during lockdown. 
· Electric Feels video can be viewed here and the track can be streamed or downloaded here.

Leatherhead, 7 September 2020 – Hyundai today announces an exclusive new track called ‘Electric Feels,’ written and performed by critically acclaimed UK artist Ren Harvieu. The song, performed by Ren, was co-written with Romeo Stodart.

Hyundai commissioned Ren to create ‘Electric Feels’, released by Bella Union, as part of its commitment to eco-mobility and to draw attention to the possibilities of an electric future, with more alternatively fuelled cars on the road. 

The track is an emotive dose of sassy synth pop and takes inspiration from Ren’s experiences during lockdown, including the changing sound of the city she witnessed, as our roads emptied and air pollution improved. To Harvieu, Electric Feels is about the sensation we experience during flashes of clarity and little epiphanies we experience throughout life, whether from a new love or perspective of the world. Seven years after her Top 5 debut album, Salford singer, Ren recently overcame a life threatening back injury to release her new album ‘Revel in the Drama’ in April. 

Ren said: “When I was approached by Hyundai about the concept of Electric Feels, it resonated with me immediately.

“I’d already been thinking about the changes that I’ve seen in cities across the country, quieter roads, less air pollution and I think we’ve been given a small window into what a more sustainable future could look like.  

“This campaign is about getting people to think about the environment and make that switch to electric. For me this is a really important message.”

The motoring manufacturer also commissioned a survey of 2,000 UK adults that found the empty streets from lockdown helped more than half of Brits reconnect with the environment - with a third hearing birdsong in a built-up area for the first time.

The research by OnePoll for Hyundai, whose alternatively fuelled cars include the NEXO Fuel Cell and KONA Electric, revealed that pop music was the most popular genre listened to by Brits during lockdown, followed by rock, classical, indie and dance.

Four in ten (41 per cent) said they listened to music to cheer them up, while 32 per cent tuned in to take their mind of things and 31 per cent said music helped to calm them down.

Hyundai has the most diverse range of alternatively fueled vehicles in the market, including the KONA Electric, the UK’s first fully electric compact SUV which has a range of up to 278 miles on a single charge (64kWh versions) and a high-end sound system from Krell.  

Ashley Andrew, Managing Director, from Hyundai Motor UK, said: “The quieter roads during lockdown have really given us an insight into what a greener world could look and sound like - and it’s clear that the British public is serious about its commitment to improving the planet and living in a more environmentally-conscious way. 

“To draw attention to this, and the possibilities of an electric vehicle future, we’ve collaborated with Ren Harvieu on this exclusive new track called Electric Feels. 

As proud sponsors of the Hyundai Mercury Prize and supporters of the British music scene, we’re really excited about this new track. I hope that it resonates with people on different levels and encourages a wider conversation around alternative fuels.”

Hyundai has led the charge into an electric future with the broadest range of alternative fuel vehicles available in the UK today. It is the only manufacturer globally which offers hybrid, plug-in hybrid, battery electric and hydrogen fuel cell electric cars and has announced a further $36 billion investment plan over the next five years which will result in 44 electrified models by 2025.

Stream or download Ren Harvieu’s track, ‘Electric Feels’, here.

*The 2020 Hyundai Mercury Prize winner is announced on September 24th. 
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About Hyundai Motor
Established in 1967, Hyundai Motor Company is committed to becoming a lifetime partner in automobiles and beyond with its range of world-class vehicles and mobility services offered available in more than 200 countries. Employing more than 110,000 employees worldwide, Hyundai sold more than 4.5 million vehicles globally. Hyundai continues to enhance its product line-up with vehicles that are helping to build solutions for a more sustainable future, such as NEXO – the world’s first dedicated hydrogen-powered SUV.

About Hyundai Motor UK
Hyundai has sold vehicles in the UK since 1982. In 2005, Hyundai opened its own UK subsidiary, Hyundai Motor UK Ltd, based in High Wycombe. Since 2008, the company has risen from 23rd to one of the top 10 car manufacturers in the UK and last year sold 83,284 vehicles with a 3.6% market share. Hyundai Motor UK employs more than 3,000 people through its UK operations and dealer network. Hyundai offers consumers the broadest range of alternative fuel vehicles from the electrified IONIQ range, the 278 mile range KONA Electric and the hydrogen fuel cell NEXO, as well as award winning internal combustion engine vehicles such as the i10 city car, the high performance N range and the trusted and capable SUV ranges of KONA, Tucson and Santa Fe. All passenger cars come with Hyundai’s industry-leading 5 Year Unlimited Mileage Warranty package. Further information about Hyundai and its products is available at www.hyundai.co.uk.

About Ren Harvieu
Salford born Ren Harvieu released her second album ’Revel In The Drama’ on day 1 of lockdown, 3 April 2020 on Bella Union to widespread critical acclaim, achieving rave reviews across the board from all the major music monthlies and newspapers. The album is a brilliant, bolder and broader take on her timeless pop classicism, a compelling diary of a struggle with self-belief and a celebration of liberation and survival, seven years after her Top 5 debut album and having overcome a life-threatening spinal injury.
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